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Note: No additional answer sheets will be provided.

Part – A (Objective Type)

Max. Marks: 10

Answer all the QUESTIONS
1. What are the elements of ‘Marketing Mix’?

2. How can you explain Market Opportunities?

3. What is Concentrated Marketing?

4. Why does Repositioning Occur?

5. What is Promotional Push Strategy?

6. What is a reference group?

7. What do you mean by ‘Emotional Appeal’?

8. What is the meaning of ‘Coverage’ in Advertising?

9. Explain Classified Advertising.

10. What is the meaning of ‘Internal Audience’?

Part – B (Subjective Type)

Max. Marks: 50

Answer any Five. All questions carry equal marks.
1 (a) 
How do you relate advertising to the development of an Economy? Elucidate.

   (b) 
“The business gets developed by  advertisement only.  Without advertisement business 
will die”. Do you agree?  Discuss. 
2 (a) 
What is meant by ‘USP’?  How can you build and boost the ‘Brand Image’ of a product.

   (b) 
How do you determine the specific media for advertising?  Elucidate. 
3 (a) 
What is the meaning of Positioning a product?  Take any example and explain.

   (b) 
How will you determine the effectiveness of an advertisement?
4 (a)
Which is the best form of sales promotion for electronic gadget? Defend your stand?

   (b)
Which are the different Merchandising techniques followed by Dental Care Products.  
Take examples. 
5 (a)
Take any Corporate advertising and discuss its effectiveness.

   (b) 
Audience targeting is very important in Public Relations. How will you do it for Industrial 
Consumable? 
6 (a) 
Elaborate the need for different types of distribution channels. 

   (b) 
How do you design a channel for VFMCG (Very Fast Moving Consumer Goods)?  Give 
examples.
7 (a) “Advertising in business  is a form of marketing communication used to encourage, 
persuade or manipulate an audience to take or continue to take some action”.  Explain 
with example. 

   (b) 
Compare and contrast the strategy in advertising taking two different examples. 
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